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Overview

This interactive workshop will explore how social media 
can be used as a professional means to positively 
impact your teaching and scholarship as well as the 
integration of these two areas. There are unique 
challenges and ethical issues to consider. The 
presenters will share their knowledge of best practices, 
their own success stories, and their advice on lessons 
learned in regard to both conducting research via social 
media and leveraging social media as a platform to 
disseminate research to a wider audience. 

The speakers will be available after the workshop for 
consultation.
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Disclaimers
 I do not consider myself an expert of social 

media and you might notice I am NOT a
YOUNG PERSON. 

 I consider myself a “generational hybrid!” 

Wait, what the heck is that….it’s my definition.
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Why We Use Social Media

 Communication
 Building relationships
 Reputation management
 Corporate social responsibility  
 Customer service
 Information
 Entertainment
 BRANDING

*In your teaching & research and for me – as 
Promoter / Advocate of other research via 
@txst_THR & txst_CHERR Associate Director
[ Translational Health Research Center ]



Platforms
 LinkedIn

 Professional network connecting 65+ million 
members from 170 industries.

 Twitter
 Microblogging platform with messages in 140 

characters or less.
 Facebook

 Social networking site with 400+ million users.
 Connects friends, family, business associates.
 Used by companies to connect with customers.

 Instagram
 Image-based platform.
 200 million monthly active users.
 Used by individuals and brands alike.
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Platforms
 Snapchat

 As of May 2015, the app's users were sending 2 billion photos 
and videos per day, while Snapchat Stories content was 
being viewed 500 million times per day. In November 2015 
the number reached 6 billion sent videos per day.

 Valuation of $10–$20 billion – in 2016, Snapchat hit 7 billion 
daily video views.

 YouTube
 YouTube is a video-sharing website. 
 The service was created by three former PayPal employees in 

February 2005. 
 In 2006, it was bought by Google for $1.65 billion. 
 The site allows users to upload, view, rate, share and comment on 

videos.

 ResearchGate
 ResearchGate is a social networking site for scientists and 

researchers to share papers, ask and answer questions, and find 
collaborators. It is the largest network for scientists, research 
professionals and affiliated people.

 Academics in the audience?
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Know Your Audience

 Facebook is usually about “what happened yesterday, or 
in the past.” 

 Twitter is REAL TIME.

 Linkedin is a living CV and/or resume that needs to be 
engaging AND accurate/current.

 Snapchat is for “story-telling” through images and video.

 Understand your intent from both an audience 
perspective but also “how your choice of social media” is 
viewed by that audience.
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Build Your/Our Profile
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It’s about building relationships
 Building a social media “brand” or following is about relationships
 Think of a post as a way to influence others’ understanding about 

our profession
 When I gain a new follower, I thank them

– I also check in with them at a later date to see what they are up to
 When I gain a new follower, I look for opportunities to promote their 

work – treat #SoMe just like you would “in person” opportunities
 Listen 1st, respond, be personal / show your human side / 

#TellYourStory





It’s about building relationships



LinkedIn

Strength: Networking, networking, and networking!

Tips:
1. Round out your image by including all of the experience on your 

resume, relevant keywords and skills, accomplishments and Web 
links.

2. Establish a professional image by using a career-appropriate 
headshot photo and a headline

3. Follow companies and organizations you’re interested in and join 
relevant groups

https://www.linkedin.com/in/rodneyerohde?trk=hp-identity-photo

• Use appropriate/professional photos
• Sell yourself and/or organization with catchy 

keywords
• Compelling story about profession
• Engage others with projects / images / video
• Professional skills, projects, credentials, etc.
• Pay attention to similar groups & colleagues

https://www.linkedin.com/in/rodneyerohde?trk=hp-identity-photo
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LinkedIn Publishing
 A way for members to contribute professional insight
 Long-form content becomes part of your profile
 Searchable on and off LinkedIn
 Added to Pulse section (if content is relevant)
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Publish a professional Blog using the “Linkedin”
- Write an Article - Tool





Twitter
Instantaneous, real-time information without barriers.  

Strengths: Short amount of time to influence who/what we are! Connect 
with your people, follow thought-leaders and organizations, share content 
you curate or create, linkage to other SM.

Tips:
1. Show knowledge and interest in your field by tweeting links to 

relevant articles, infographics, videos and self-published 
content.

2. RT (retweet), MT (modified),reply & DM to establish 
connections.

3. Search and follow hashtags relevant to your industry! 
#lab4life

4. Follow leaders in your industry.

https://twitter.com/RodneyRohde

• Imagery
• More “followers vs. 

following”
• #RelevantHashtags
• Analytics

https://twitter.com/RodneyRohde
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How to Tweet & RT

 You have a 140 (280 for some) Characters 
(Includes text, spaces, images & web URLS)
 Twitter will count the characters for you
 If you go over the limit, try using abbreviations or 

rephrasing some of your sentences
 Links & images take up 20 characters

 Twitter's retweet feature allows you to repost other 
people's tweets so your followers can read them 
too
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Going “viral” is a real thing – it’s not 
just for science!
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Twitter Shorthand
 RT – Retweet;  MT – Modified Tweet
 # - Hashtag
 @ - Tweet directed to specific user
 .@ - Tweet directed to specific user that 

your followers can see
 Twitter chat 
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METRICS for leverage!
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METRICS for leverage!
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Facebook

Strength: Stay current with friends and family but can also be used for 
professional networking and brand building. Average of ~ 1 billion daily active 
users ~83% actually outside of the US and Canada.

Tips:
1. Do you have a private, personal account? Maybe start a separate 

professional account that is public.
2. Network by “liking” Facebook professional and alumni 

organizational pages, and request to join relevant groups.

https://www.facebook.com/txstate.cls/

At a recent Social Media 
presentation I attended, the speaker 
said “FB is for what happens 
yesterday, Twitter is for Right Now.”

https://www.facebook.com/txstate.cls/


YouTube & Powtoon

Strength: Allows one (or an entity) to share engaging content via video. Tells a 
story in a way characters on a webpage, etc. just can’t do.

Tips:
1. Anyone can promote our profession! You can upload school 

videos, student projects, and other appropriate content.
2. Create contests or other venues for professionals or students to 

be creative and use those Smartphones!
3. Don’t forget that industry, university and other stakeholders may 

have great video to share that has been produced professionally –
but, get permission!

https://www.youtube.com/watch?v=jnpdmHi50rc

Powtoon has been used effectively by our faculty for telling “who 
we are, what #WeDo” and why #WeMatter to general audiences.
https://www.youtube.com/watch?v=Tn-fAs52MbQ&feature=youtu.be

https://www.youtube.com/watch?v=jnpdmHi50rc
https://www.youtube.com/watch?v=Tn-fAs52MbQ&feature=youtu.be


Blogging, and other things…

Find YOUR VOICE by Blogging, #Podcasts, #Videocasts, Institutional 
Expert for a #MedicalLaboratory topic (e.g. #Rabies, #MRSA, for me) or 
writing articles! #Visibility

 Elsevier Connect - https://www.elsevier.com/connect/the-hidden-
profession-that-saves-lives

 #MLPW Podcast - http://outbreaknewstoday.com/medical-laboratory-
professionals-lab-week-2019-rodney-rohde-phd-32119/

 Outbreak News Podcast- http://outbreaknewstoday.com/doctorate-
clinical-laboratory-science-dcls-dr-rodney-rohde-91657/

 Be a Contributor – ASCLS Today or 
http://infectioncontrol.tips/2016/01/14/zika-cases-confirmed-in-north-
america-time-to-panic/

 https://www.elsevier.com/connect/8-things-you-may-not-know-about-
rabies-but-should

– MAJOR viral story – Led to a book invitation via Elsevier

 https://www.researchgate.net/profile/Rodney_Rohde

 Don’t underestimate great webpages! They are still important in 
Social Media!

http://www.health.txstate.edu/cls/
http://rodneyerohde.wp.txstate.edu/

https://www.elsevier.com/connect/the-hidden-profession-that-saves-lives
http://outbreaknewstoday.com/medical-laboratory-professionals-lab-week-2019-rodney-rohde-phd-32119/
http://outbreaknewstoday.com/doctorate-clinical-laboratory-science-dcls-dr-rodney-rohde-91657/
http://infectioncontrol.tips/2016/01/14/zika-cases-confirmed-in-north-america-time-to-panic/
https://www.researchgate.net/profile/Rodney_Rohde
http://www.health.txstate.edu/cls/
http://rodneyerohde.wp.txstate.edu/
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Who's Really Using Social Media?

 Since the start of the global pandemic….
25 invited articles
160+ interviews (articles, podcasts, video podcasts, Facebook “live” 
shows
15 invited webinars, presentations, Keynotes

National / International Subject Matter Expert – R. Rohde > #1 TXST media 
placements (# of stories) and Reach / Visibility 
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Final thoughts….

 As you build your #SoMe profile….
– Be consistent in messaging
– Be consistent in hashtags - #IamASCLS

#WeSaveLivesEveryday #Lab4Life #Labucate #Labvocate
#ASCPSoMeTeam

– Be willing to cross-fertilize with other #MedicalLaboratory
professionals – I interact with #pharmacy / #PublicHealth b/c 
of my interest in #AntibioticResistant #HAIs.

– Use your Twitter handle, Linkedin, Facebook addresses on 
your professional presentations (like I did in this webinar), 
your business cards, your email signatures, and elsewhere 
so others can follow you (and don’t forget to follow back and 
thank them)

– Be professional but have fun! It’s okay to be provocative with 
questions, etc…HIGHLIGHT the #Visibility of our profession, 
your institution, etc….SYNERGY!!

– Interact with others in our @ASCLS and other medical 
professionals (and related) organizations! – YOUR ORGS!

– HAVE FUN!
– Check out our RESOURCES



Resources
1. Bert A. How to use social media for science — 3 views. Tips from science and 

journalism pros at the American Association for the Advancement of Science 
(AAAS) annual meeting. Feb 25, 2014. https://www.elsevier.com/connect/how-
to-use-social-media-for-science

2. Goff DA, et al. Review of Twitter for Infectious Diseases Clinicians: Useful or a 
Waste of Time? CID 2015:60 (15 May).

3. Mashable’s Twitter Guide Book – This comprehensive (although dated) guide 
gives you a full understanding of Twitter’s features and trends. While you’ll get 
a good perspective on most issues, it leaves out some of the most up-to-date 
features. Download PDF or Web version.

4. Moz’s Guide to Twitter – Moz has a great guide to social media, including a 
chapter that’s all about Twitter. It provides some fun trivia about Twitter, and 
then walks you through strategies and tactics. 

5. MakeUseOf, The Complete Twitter Guide – If you want to dive in deeper, 
MakeUseOf has a helpful guide to Twitter. It’s 40 pages long, so you’ll get a lot 
of information.

6. Twitter, Getting Started with Twitter – There’s no better source from which to 
learn Twitter than Twitter itself. It has a helpful Getting Started Guide.

7. Piwowar H. Social media and research impact. 
http://libguides.library.qut.edu.au/c.php?g=427625&p=2924558

8. Tachibana C. A scientist's guide to social media. Feb 28, 2014. 
https://www.sciencemag.org/features/2014/02/scientists-guide-social-media

https://www.elsevier.com/connect/how-to-use-social-media-for-science
http://www.slideshare.net/AmitRanjan/mashable-twitter-guide-book-2009
http://mashable.com/guidebook/twitter/
http://moz.com/beginners-guide-to-social-media/twitter
http://www.makeuseof.com/tag/download-guide-twitter/
https://support.twitter.com/articles/215585-getting-started-with-twitter
http://libguides.library.qut.edu.au/c.php?g=427625&p=2924558
https://www.sciencemag.org/features/2014/02/scientists-guide-social-media
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