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Consequently, the higher the mean score the greater the agreement and frequency.

are the barriers to getting the COVID-19 vaccination. Second,
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1 am confident that if | wanted to, | could get the COVID-19 vaccine. Texas HISpanCS do nOt trUSt InformatIOn On the COVID_19
Vaccine and have no intention on getting it any time soon.
Building trust key.

RESULTS

The following are significant findings from survey
results Of unvaccinated Hispanic Texans. It is mostly up to me whether or not | get the COVID-19 vaccine.

My friends would want me to get the COVID-19 vaccine.

determine the target population’s intentions. Third, create a data-

Overall, | have little control over getting the COVID-19 vaccine.

driven vaccination information campaign to implement in rural Texas

My friends would approve of me getting the COVID-19 vaccine.

My family would want me to get the COVID-19 vaccine.

in hopes of curbing COVID-19 related deaths in the Hispanic Findings e ot

My spouse or partner would want me to get the COVID-19 vaccine.

My spouse or romantic partner would approve of me getting the COVID-19 vaccine:
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2. There s a correlation between higher levels of education This research was sponsored in part by The Texas Association
for Mexican American Chamber of Commerce (TAMACC) and a

TXST Service Learning grant.

Hispanic business communities in Texas through business leadership,

economic opportunities and legislative advocacy. Together with and stronger hesitancy in getting the vaccine.
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