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TXST by the Numbers
•94% of our students are from Texas

•40,678 students in fall 2024

•42% of TXST students are the first in their families to a>end college

•Three campuses: San Marcos, Round Rock, and Mexico



The Texas State University Student Body by 
Race/Ethnicity



Demographic Differences in AI Perceptions 

• Bao et al. (2022) conducted a large-scale study examining 
AI perceptions across demographics (race, gender, 
political affiliation) and overall attitudes toward AI.

• Key finding: White respondents tended to have more 
negative views of AI, perceiving its risks as outweighing 
its benefits.

• In contrast, racial minorities often exhibited indifference 
(low perceived risks and benefits) or ambivalence 
(moderate perceived risks and benefits).



Improve technological literacy to ensure 
our students are competing in the job 
market.

My Goal



Julius.AI





After the 
dataset 
has been 
loaded…



Prompts 
using 
natural 
language…



Prompt: Can you go 
back to the dataset 
and tell me what is 
important to first-
time voters?



The 
Assignment: 
“camping” 
OR “first-time 
voters”



The 
Assignment
(cont.)



Completely useless? Perhaps not… 

Results











https://social-media-campaigns-michelle.my.canva.site/



TXST Votes Campaign IRL



Launched Instagram Broadcast Channel 
(in beta)



“It’s a little too analytical for me”
“I don’t understand”
“What are we supposed to do?”

— anonymous student responses



Takeaways

!Need to Encourage Critical Thinking! 

• Ex: Where is the tension in this 
conversation that may lead to a creative 
insight? [refer to tweet examples 
manually; do not use AI to answer]

• Ex: Why does this topic matter to 
people? How can we use this in a 
campaign to engage a specific 
audience? [refer to analysis results but 
do not use AI to answer]

• If I knew the student well, I could tell whether 
they’d added their own critical thought or not.

• Students who had previous experience with 
social media data seemed to better grasp the 
assignment.

• Just like IRL, some of the students were really 
effective/empowered by AI, whereas others 
struggled with the assignment.



Limitations and future work
Across most responses, I couldn’t tell if anything was written by the student (or not). 

Add a follow-up survey two days after submitting:

Do you remember how many observations were in the dataset?

• ☐ No, not at all

• ☐ Maybe...

How confident are you in your ability to answer the following? (1 = Not at all confident, 5 = Totally confident)

• I could describe an individual (e.g., persona or user profile) really well. 
• ☐ 1 ☐ 2 ☐ 3 ☐ 4 ☐ 5

• I could provide an example of a quote from one of the tweets. 
• ☐ 1 ☐ 2 ☐ 3 ☐ 4 ☐ 5

• I feel I could create and plan an effective advertising campaign based on my research. 
• ☐ 1 ☐ 2 ☐ 3 ☐ 4 ☐ 5



Thank you!
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